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Growing a Girl: A Success Story

By Lee Borrowman

hose with young daughters

know that we face unique
challenges raising a girl in today’s
society. We want them to be strong
and confident, kind and gentle,
comfortable with their appearance
and free from body-image issues.
As with our sons, we hope they will
have lots of friends, do well in
school, find extracurricular activi-
ties that they enjoy, and happily ac-
company us on family vacations
well into their teens. As unlikely as
it seems, this does in fact happen
here in Lamorinda, on a regular
basis. With the possible exception
of the family vacation.
A case in point: Alicia Salmeron,
the incoming Student Body Presi-
dent of Campolindo. A bold young
woman, she is best characterized by
her leadership and determination to
the make the world a better place,
enjoyment of close friendships and
astrong dislike of materialism. Un-
able to choose one or two activities
on which to concentrate, Salmeron
is one of the busiest teenagers in
Lamorinda.

Salmeron was the Junior
Class President last year, as well as
President of the Interact Club, a Ro-
tary-sponsored community-service
group. She spends over 200 hours
a year as a volunteer. A strong ath-
lete, Salmeron participates in soc-
cer, cross-country and track, and
travels around California refereeing
competitive Class 1 youth soccer
tournaments, including the Ul1
Girls State Cup Final. She has re-
ceived multiple awards both for her
volunteerism and as a referee.

Campolindo Principal Carol
Kitchens is looking forward to
working with Salmeron this year
and describes her as, “A well
rounded, positive, energetic and
caring individual. She works hard
as a student and athlete and is the
kind of leader that is committed to
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Alicia Salmeron

the school and the students she rep-
resents. She sees the big picture and
works tirelessly to include all stu-
dents in the activities at Cam-
polindo. She is a strong and open
communicator who will continue to
bridge the connection between the
administration, teachers and stu-
dents.”

After attending the Rotary’s
Camp Royal Leadership Award
Conference and UC Berkeley’s
Nor-Cal Experience earlier this
summer, Salmeron is currently con-
tinuing her community service
work in a village in Honduras
through Amigos de Las Americas.
As she prepared to leave home, she
was less fearful for her own safety
than she was concerned that “‘some-
thing might happen to someone in
my family while I'm there, and [
won’t know about it.”

What drives this dynamo to
take on so much? I just really
enjoy all of it,” she says. “I want to
help people; I love volunteer work,
and being involved.” Her biggest
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problem? “Time; there’s never
enough. And I'm not good at saying
‘No.” I need to make more time for
my family.”

Ana Perez, Salmeron’s
mother, says, “She’s doing what she
needs to do, and is learning from the
world around her, not just from
books and teachers.” Perez is proud
of her eldest daughter, and contin-
ues, “She’s very open, and has a
strong desire to learn and to do new
and different things.” Perez also
says nobody’s perfect, “Her room is
amess! And she is too hard on her-
self, especially when she makes a
mistake. She does not always rec-
ognize all of her good qualities.”

Salmeron says if she were to
name her hero, it would be her
mom. “She helps me to realize that
the things I freak out about are not
such a big deal. She’s a strong
leader herself, and very supportive.”
Her plans for the future include col-
lege and the Peace Corp. In the
meantime, Salmeron does go on the
occasional family vacation.
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Raising Kids to be Smart with Money

his month’s column is all about the kids! It’s

summer, and I bet your kids are very inter-
ested in spending money on themselves! Let’s
talk about a few great tips for using this golden
opportunity to raise money smart kids.

« IT’S NEVER TOO EARLY TO START
ALLOWANCES - When is it time to begin an
allowance program for your kids? The minute
they start asking you to buy them things! How
much should you give? Well, to start, ask your
friends what they are doing for their kids. Itreally
helps when your kid’s friends have the same thing
going on in their homes. Second, figure out some-
thing that you’d like to have your child be able to
buy for him/her self
that’s a bit o
extra but
doesn’t cost

all that
much, like a
small toy.
Then, figure out
how much it \
would take to
save up for it in

a few weeks ---
not so long that
they lose inter-
est, but long
enough that the anticipation of saving and waiting
makes the reward of the purchase oh so sweet!
Another popular idea is to give them $1/week for
every year of age they are. Allowances should be
consistently given weekly, typically Friday
evening or Saturday morning.
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*  THE MATCHING GAME - Very few of
us are going to give our youngster’s enough al-
lowance every week to save up quickly for let’s
say a bike. So one terrific way we can help teach
our kids to save is by matching them dollar for
dollar (or more) for the money they put away to
“save up” for something special to them. And, we
can teach them long-term savings by this ap-
proach: Give them more than you otherwise
would for spending, but let them keep only one
third to spend. Have them put another third of the
allowance into a jar labeled “MY COLLEGE ED-
UCATION FUND” and the other third into a jar
labeled “PRESENTS FOR FAMILY™ to use dur-
ing for birthdays and holidays. This is a great vi-
sual learning tool.

*« TEACH YOUR KIDS TO BE SMART
SHOPPERS - Instant gratification is the theme
these days! So as soon as your child has saved up
what is needed to make that awesome purchase,
instead of immediately running out and buying it,
teach them how to comparison shop for the best
price! What fun to find the object of your desire
on sale! Whether you show them by calling dif-
ferent stores, looking for ads, looking for coupons
or visiting different stores, the message is the
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same.
*  PAY FOR EXTRA CHORES DONE -

mom kept a list on the refrigerator of chores she’d
really appreciate having done for her, with a price
next to it of what she’d pay one of us if we did a
good job. Stuff like sweeping out the garage,
washing the car, helping restack the towels in the
cupboard. In retrospect she probably needed very
little real help with these things, but it was so great
for me and my brother to be able to earn some
extra allowance for those special moments when
_ we needed a few
& extra bucks. And
W it probably had the
~added bonus of getting
.g us out of her hair for a

few hours, too!
. DEBIT CARDS,
CREDIT CARDS AND
CHECKING ACCOUNTS - OH
MY! If your children are teenagers,
it’s time to get serious about learning
more sophisticated money management
skills safely at home. You know how
your kids are going to get bombarded
with credit card offers and other silli-
ness in the mail much sooner than
you can believe --- it’s truly appalling!
So, now’s the time, no later than early high
school years, to teach them how to use a debit
card, then a credit card. By senior year they should
have a checking account so they can pay their own
credit card bill (using the allowance approach and
part-time job income) or other bills as appropriate.
Let them learn really good money management
and budgeting skills under your expert eye and
guidance before they launch out into the world.
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Summertime is the perfect time to talk to your
kids about money and set up a working allowance
and savings program. They are less stressed about
school pressures, and you have more time with
them to talk about and design a good approach,
work out the kinks, be a safety net, and be there to
teach them how shop wisely. Really enjoy this
special time together! It’s a great way to spend
quality time with your children no matter what
age, and you’ll all reap the rewards for years to
come.

Lynn Ballou is a Certified Financial Planner™ (CFP®) and co-owner of
Ballou Plum Financial Advisors, LLC, a Registered Investment Advi-
sory (RIA) firm in Lafayette. She is a nationally recognized financial
planner frequently appearing as a guest speaker, and interviewed for
publications such as the Wall Street Journal, USA Today and Money
Magazine. She previously owned a tax preparation firm for 15 years
and also has taught taxation and financial planning as an adjunct
faculty member for the College for Financial Planning. She lives with
her family and pets in Orinda.

Lynn is also a Registered Principal and Branch Manager with
Linsco/Private Ledger (LPL). As such, she is required by securities
regulations to add the following information to this column: The
opinions voiced in this material are for general information only and
not intended to provide specific advice or recommendation for any
individual. Securities offered through Linsco/Private Ledger, mem-
ber NASD/SIPC.
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Your children are precious, aren’t they? And one of their most precious gifts is
their eyes.That's why we encourage you to have your children’s eyes examined
first at nine months of age, again at three years, and regularly after that.

Who are we? We're the University of California Eye Center in Berkeley, a key
part of UC’s top-rated School of Optometry.And we can offer you a great deal
of expertise with youngsters’ eyes.

In fact, here at UC we've developed ways to test kids’ eyes while they play, and to
diagnose and treat any vision problems even before they can read an eye chart.

We take most vision insurance plans, and accept all major

credit cards. So bring in the whole family for their eye exams.
(You'll absolutely love our Eye Wear Center, with its incredible
selection of designer frames!) We’'ll look for you!

UC BERKELEY

SGLOVININY Open to the Public 7 Days a week www.caleyecare.com
Free parking next to Cal Memorial Stadium with appointments. 510.642.2020

The Moraga Education Foundation (MEF) wishes to thank the following businesses and service
organizations for generously supporting our schools.

Return the favor - Do Business with a Partner!

Foundation Hero $5.000+
The Olsen Team

Principal’s Circle $2.500 - $4.999
Cory Reid and the Team at Fountainhead Mortgage, Inc.
Keith Katzman / Pacific Union Real Estate
Ken Ryerson / Pacific Union Real Estate
Semifreddi's Bakery
Tara Rochlin/ Village Associates Real Estate

Gold $1.000 - $2.499

AAAAA Rent-A-Space

Gordon Steele / Residential Pacific Mortgage
Joan Evans / Village Associates Real Estate
Kiwanis of Moraga Valley

Krumrei and Ross, Inc.

Lynda Snell & Jeff Snell / Village Associates Real Estate
Mary Ann Hughes / Coldwell Banker Real Estate
Moraga Asian American Club

Moraga Country Club Homeowners Association
Sandler Stationers

The Mechanics Bank

Tom H. Piatt MD, Inc. / Orinda MRI

Zeidan Painting & Decorating

Silver $500 - $999

Albany Berkeley Optometry

Cameron L. Aboudara, DDS, MS

Cookie Javinsky / Coldwell Banker Real Estate
Hudson & Axelrode Orthodontics

Ken Towers / Merrill Lynch

L.S. Mason & Associates

Lamorinda Pizza

Lily Wescott / J. Rockeliff Realtors
Mackenzie Patterson Fuller, LP

Moraga Optometry

Moraga Rotary Club

Moraga Veterinary Hospital

Vijeh & Mahoney Consulting Services, Inc.
William Strauss, MD

Bronze $250 - $499

Chef Chao

Elena Hood Real Estate Group

George Renworth / Coldwell Banker Real Estate
Jim Colhoun / Prudential California Realty

Len Cohn / Prudential California Realty
Margaret Weil Zucker/Prudential California Realty
McDonnell Nursery

Moraga Women's Society

ThePhotoCottage. NET

Professional Eyecare Optometry

Rheem Valley Pet Shoppe

Scott D. Lothamer, DDS

Seth R. Osterman, DDS, MS

Wendy & Michelle Holcenberg, Coldwell Banker Real Estate
The UPS Store #2291

Donor — up to $249

China Moon

John Ogro, DDS

JCS Home Services

Moraga Lions Club

Schroeder Capital Management, LLC
Tamami’s Japanese Restaurant

The Child Day Schools, LLC

In-Kind Donors
Melrose Nameplate & Label Company, Inc.
Michael Fox Photography

Become a Business Partner

visit www.mef.moraga.k12.ca.us




