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Civic News
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Public Meetings

Town Council Wednesday, October 27, 7:30 pm
Joaquin Moraga Intermediate School, 1010 Camino Pablo

www.lamorindaweekly.com

7 925-377-0977

- -

3235 Stanley Blvd., Lafayette

International Experience, Local Expertise.

A s a real estate professional, I know the little things that help sell homes fast. Let me help
you set the stage, market your property, and find the perfect buyer for your home.
Selling your home can be made simple- call me today.  Bilingue anglais-francais

JULIE BARLIER

Exira Bl ! Lanroer o ory Revadti

Wednesday, October 13, 2010

Julie Barler
(925) 588-4300

www. JulieBarlier.com

Planning Commission Monday, October 18, 7:30 pm
Moraga Library, 1500 Saint Marys Rd

Design Review
Moraga Library, 1500 Saint Marys Rd

Tuesday, October 25, 7:00 pm

By Sophie Braccini

Liaison Friday, November 12, 8:00 am

Five Candidates, Two Seats

Council candidates have very different visions for Moraga

Fire Station, 1280 Moraga Way

Check online for agendas, meeting notes and announcements
Town of Moraga online: ~www.moraga.ca.us

Chamber of Commerce:  www.moragachamber.org
Moraga Citizens’ Network: ~ www.moragacitizensnetwork.org

* Police Report °
Police Blotter will be back

. s
next time

MORAGA
PARKS & RECREATION

925-888-7045 « www.moraga.ca.us

It’s not too late to sign up for Fall Recreation classes.
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- Supper Club for Teens - Learn to cook healthy meals
(ages 11-15) Tuesdays from 4:00-6:00pm.
- AARP Drivers Safety Course - Tues/Fri, 10/19 & 10/22
- Award winning dessert pie making class — 10/4

Ceamis Wanken
watch viden
AL KISEL)

Providing Insurance and
Financial Services

It's no accident more people trust State Farm.
| Mike Rosa, Agent
Insurance Lic. #: OF45583
1042 Country Club Drive, Moraga
925-376-2244
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LIKE A GOOD NEIGHBOR STATE FARM IS THERE.®

P040036 02/04  State Farm Mutual Automobile Insurance Company (Not in NJ), Bloomington, IL
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Please submit Letters and Opinions:

letters@lamorindaweekly.com

3 MONTHS
FREE RENT!

BACK BY
POPULAR
DEMAND:
SA's
Famous
DEAL...
GET YOUR
UNIT WHILE
THEY'RE
STILL
AVAILABLE!

ORAGE

UNIT FOR 6 MONTHS, AND PAY
FOR ONLY 3*

DoN'T MISS THIS STORAGE OPPORTUNITY....HURRY!
MANY UNITS AVAILABLE IM SEVERAL SITE CATEGORIES.
S5A's SPECIAL SALES PROMOTION MUST END OCcT. 315

HTAKE A TOUR OF 5A AND RECEIVE A FREE $5 TERZETTO'S CARD H
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Stoare It Yoursell & Save

(925) 631-7000

455 MorAGA RD.. STE. F
MoRAGA, CA

Ths | smormds Wesids s laped T F ogm end i

Welcome and Iatrodaciion by
d Member Mo

[ e pmiarvs ool F3 artwirmdis YTl 00 WOLP prontes Bor Tel
B Do el MOF ] Y PR R
e e W 1 W & T Tl Do

Candidates” Hhghl Fomi - Toesdey, Dopbe ik 2
presented by Moraga CRizens’ Nehwork - s e tesnstme s

a Lltlzens” MNe b

walch viden
Laimin womes}

independent, locally owned and oper
wvev Lo rifdaweckly Lo

ated!
925 377.0077

Sgnng | mwkih e wleg™ Bom e
[apparrs] oo yrap rodgemial peariommare @ mapel tea 19 00 me s Be ey barlors Pap v sall ptad

sunell candidates had 5 miauies 1o sl

ibout themselves and their compaig

Dawe Trafker
waich viden
(5min g el

Seth Freeman
walch vides
il b

Llemi Wanken
wabrh videw
Lamls 308e0)

all candidates

Cusstion 2

b B LT P

Question 3
TH0 7R i B Calae Te
Wi Lot Df @ Ddaicigl
S I Dl e B o el T

difes mrvid wou EETOE B reg
By P Shoppars] Cardsr vl
L -0 T TE L

walth viden
famin sec)

here were no snappy ex-

changes or heated disputes
when the five civic-minded resi-
dents vying for two open seats on
the Moraga Town Council con-
vened at a forum sponsored by the
Moraga Citizens Network and the
Moraga Movers. The candidates
spoke in sequence, answered ques-
tions from the audience and made
timed statements. Although there
were few direct arguments, it was
clear that the contenders and the
incumbents have very different
views on how to manage the town,
find resources to fund road repairs,
and promote development.

The challengers, Dennis
Wanken, Eleni Wanken and Seth
Freeman, expressed dissatisfaction
with the way public affairs are
being run; while the two incum-
bents, Dave Trotter and Ken Chew,
took credit for a balanced budget
and the approval of the new
Downtown Specific Plan.

At the top of everyone’s
agenda are the Town’s finances
and where to find the $30-$50 mil-
lion dollars necessary to maintain
the town’s infrastructure (roads
and storm drains).

The challengers found it
easy to criticize the incumbents for
not tackling the road problem dur-
ing their tenure. “We need to find a
way to pay for these things that
have been deferred not only prior
to the last four-year terms, but dur-
ing these last four years,” said
Freeman.

Responding to these criti-
cisms, Trotter and Chew presented
the work done in 2009 by the Rev-
enue Enhancement Committee as
the necessary first step in address-
ing the problem.

In its preamble the Commit-
tee’s report notes, “Moraga does
not have a spending problem, it
has a revenue problem.” This was
not the opinion of the Wankens or
Freeman, who all said that savings
would be their first order of busi-
ness.
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The Moraga Town Council Candidates Forum can be viewed on our website:
www.lamorindaweekly.com and click the link.

“Why are we so focused on
increasing revenue when we
should have focused on decreas-
ing costs?” asked D. Wanken.
“The incumbents had a fantastic
chance to initiate pension reform
in the town by putting the new
Town Manager on a defined ben-
efit plan or a 401K-style plan...,”
said Seth Freeman, “these kind of
pension reforms could save hun-
dreds of thousands of dollars to
the town.”

According to Chew and
Trotter, all possible reductions
have been made and new taxes
will be necessary to find the
money to address the maintenance
deficit. Chew emphasized the
need to inform and educate the
residents, and Trotter indicated
that a benefit assessment district
could be established, but that vot-
ers would ultimately have to de-
cide what quality of infrastructure
they want.

Freeman explained that he’s
not fond of taxation but does not
see any way to avoid it. “A sales
transfer tax can be a source of rev-
enue to make the capital improve-
ments we require,” he said, “there
is no better time than when you
have a homeowner selling and a
home buyer who wants to move
in... the actual pain of the transfer
tax is not fully felt by the buyer.”
He added that raising bonds could
be a good solution too.

Not unexpectedly, the Dol-
lar Tree question reared its ugly
head, as did the issue of revitaliz-
ing the Rheem Center. Freeman,
who claims a background in com-
mercial real estate and community
development, stated that the strat-
egy of Kimco (which owns the
Rheem Center) is clear: “their plan
is to get rid of the small undercap-
italized tenants and fill it (the
Rheem Center) up as soon as they
can with national retailers, so they
can get a good appraisal, refinance
it and get rid of it. But we don’t
control it and that’s just the fact.”

Trotter noted that he be-
lieves that some of Kimco’s prob-
lems in that center are “selt
inflicted wounds,” probably refer-
ring to raised rents that led tenants
to leave. He would not comment
about the Dollar Tree prior to the
Town Council’s discussion on Oc-
tober 13. Chew noted that govern-
ment has no authority to tell an
owner what store should open in
their property.

Dennis Wanken said that he
was “a firm believer in private
property rights” and that he was in
support of a store that would re-
place the current vacancies; his
wife added that the store would be
welcomed by some of the Moraga
citizens. She said she talked to
residents who cannot afford to buy
shampoo at CVS and would be
happy to have a Dollar Tree store
in town.

Moraga’s Specific Plan was
another issue on which incum-
bents and challengers took dra-
matically different positions. The
Plan allows the creation of a
downtown area around School
Street, the renovation of the Mor-
aga Center, the addition of retail
and office space, and the con-
struction of single and multi-fam-
ily housing.

When Trotter and Chew
promised that the next four years
will see the start of the plan’s im-
plementation, the three chal-
lengers begged to differ.

D. Wanken drew a laugh
from the crowd when he began,
“Using the yardstick of Palos
Colorados, I think I stand a better
chance of ending up at Moraga
Royale before the Moraga Spe-
cific Plan is implemented. I don’t
see (the plan) happening in a
four-year term.”

“This plan needs a fresh
look,” stated Freeman, who
doubts that the plan would be
good in the long term, and be-
lieves that planning for work-
force housing in the current real
estate market is not realistic. He
was not more optimistic for the
development of new office
space; “I see plenty of ‘for rent’
signs in Moraga... it’s difficult
to bring professional employees
into Moraga.”

As the evening came to an
end, the candidates presented
their qualifications to formulate
public policy. E.Wanken high-
lighted the skills she has devel-
oped as a small business owner;
communicating with parents,
students and employees, as well
as her experience on the Board
of the Acalanes Union High
School District. D. Wanken has
a similar profile, as well as 9
years experience as an auditor
with the city of Oakland, and
served for 5 years on the Board
of the Moraga School District.
Freeman stressed how his back-
ground differs from those of the
incumbents; he runs a global
company based in Moraga and
explained that he has a business
approach to issues. He added
that his company is a global
leader in ‘ESG’ factors: environ-
mental, social and governance.
The incumbents spoke of their
extensive public affairs experi-
ence in Moraga. Trotter has over
20 years of combined commu-
nity service on the Planning
Commission, Town Council and
Historical Society; an attorney
by trade, he works on land use
and environmental issues. Chew
has also served on the both the
Planning Commission and
Council. He is a civil engineer
with extensive engineering and
project management experience.



