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MICHAEL VERBRUGGE
COMNSTRUCTION INC.

General Contractor

925 631 1055 www.MVCRemodeling.com

Specializing in kitchens & bathrooms.
All forms residential remodel/repair.

Lic# 681593

“A little bit of myself C? )
goes into every job.” s
Michael VerBrugge,

Owner,
Moraga Resident

Clean | Courteous | Conscientious
On-time | Trustworthy | Local References
Full design team resources available

With over 25 years fulfilling custom needs, we can alter or modify
most cabinetry, while still utilizing your existing cabinetry for:
e Large TVs/ Refrigerators and appliances
* Recycle Bins and shelf pullouts
* Cabinet alterations/repairs
Thinking about home, office, entertainment, custom cabinetry, shelving,
crown mouldings, baseboards, new doors or mantels? We can help there, too!

Licensed Cabinet &
Millwork Contractor
#598395

Paul Kephart Master Craftsman
www.TheCabinetMd.com

925.827.1093

DRIVEWAY N
Call the

Resurfacing Experts!

RESIDENTIAL & COMMERCIAL

LUCAS PAVING, INC.

925-283-8027
EXPERT WORKMANSHIP

Lic # 195560

QUALITY -

ChameleonConsignmentcom

uality Consignment Furniture

&CUSTOM
AMAZING ORDER Sﬂ fﬂ 0y

inventory online

www.ChameleonConsignment.com

Lafayette 1. (925) 299 1994

Blockwood Lame

Haddon

... HEATING & COOLING "~

The Haddon Famlly, Orinda Residents, Owners/Operators

INTEGRITY -

Your comfort is our #1 priority
Haddon Heating & Cooling specializes in

System Inspection

« residential furnaces - heaters - air conditioners « ductwork |
« repairs « upgrades - maintenance and service. $ 79 |
FREE ESTIMATES - FAST SERVICE Furnace/ A/C I
Check up* :

925-521-1380

Monday-Friday 7am - 5pm (closed for lunch)
www.haddonheatingcooling.com

*service includes a free standard
sized 1" disposable filter.
We do offer a variety of pleated
and washable filters.
Exp. June 30, 2011

UPHOLSTERY SPECIALIST

REFINISHING AND RESTORATION

* Slipcovers  Pillows * Window Cushions
¢ Custom Upholstery ¢ Design Consulting
Marine - Commercial - Residential
Pickup & Delivery Available ® Free Estimates By Phone

M.R.S.

Fiva [Nl Warld [ralftaanstiis
Family Owned And Operated For Over 55 yrs.

3418 Mt. Diablo Blvd., Lafayette

Mon.-Fri. 10-6, Sat. 10-2
(925) 962-0579
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~ HE’S ALL ABOUT LAMORINDA ~
_ CLARK THOMPSON
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93 Moraga Way, Orinda

Civic News Lafayette, Moraga
Dedicating the Acalanes Ridge Open Space
. -

nder stormy skies, scores of supporters of the
Acalanes Ridge Open Space made the muddy up-
hill trek for the official dedication ceremony on Saturday.
The City of Lafayette, Walnut Creek, the East Bay Re-
gional Park District and the Muir Heritage Land Trust col-

Photo courtesy Paul Garber
laborated to purchase the prominent twenty-three acre par-
cel behind Acalanes High School. Organizers of the cel-
ebration called it a “treasured oasis” in the community;
the property features spectacular views from the Car-
quinez Straits to Mt. Diablo. C. Tyson

Banner Days Continue in Lafayette

.. continued from page A1
Banners typically last five or six years (hanging one
month per year) before fading and tearing; then
they’re destroyed. Lafayette and the Chamber of
Commerce share in the cost of the program, with the
Chamber contributing roughly twenty five per cent.
The city’s share runs $25,000 annually.

San Francisco graphic artist Jennifer Morla has
designed Lafayette’s silkscreen-on-canvas banners
since 2002. “Design time takes about two to three
weeks,” says Morla by e-mail. “Our ideas are gener-
ated by the nature of the title and how that title relates
to the town of Lafayette. We often reference the
town's landscape, civic structures or retail/restaurant
community when developing the illustrations.” Lim-
iting designs to two ink colors (to manage cost) “is
the most difficult aspect of the design process,” but
Morla says what’s most important to her is that the
posters “have a sense of whimsy and verve that mir-
rors Lafayette's wonderful, sunny attitude.”

These banners will remain up through the Fourth of July.
Photo C. Dausman

Dollar Tree Opens For Business in Moraga

.. continued from page A1
On Sunday morning, a full squadron of local and corporate
staff was present, making sure that everything ran smoothly
and the newly hired staff, about 15 students from local high
schools and colleges, was operating successfully.

Moraga’s Mayor, Town Manager, Chamber of Com-
merce president, and members of the Economic Devel-
opment Team (EDT) all showed up to wish them well. “I
think it will be successful and I invite the community to
shop here,” said EDT member Renée Zeimer.

‘What can you buy for a dollar? “I bought tinfoil con-
tainers, granola bars, and bubble wrap,” said Moraga
Town Clerk Marty McInturf. Resident Dona Ward was
looking for specific items — “I’ve been a ‘room-mom’ for
three years,” she said. “You can find a lot of craft items at
a Dollar Tree store,” she added, although she did not find
the sheets of stick-on jewels she had seen at another store.

“This store is not huge, so we had to make some
choices,” said a manager. “We’ve heard that we should ex-
pand our party supply section though, and will be working
on that.” He added that every store manager has some lati-
tude to choose items from the pool provided by the company.

Small groups of teens roaming the store thought stu-
dents leaving Campolindo High School in the afternoon
would come to the Dollar Tree for candies and sodas. A
future Saint Mary’s freshman pointed out items of interest

such as school supplies and energy shots.

Mayor Karen Mendonca was found in one aisle, talk-
ing with District Manager Gary Ferguson. “It’s a lovely
store,” she said, “keep it clean and we’ll be happy,” said
the mayor. The store is very neat, almost striking with its
bright signature green everywhere.

In the middle of the store food items are aplenty, in-
cluding bags of candies, canned soups, boxes of pasta,
bags of trail mix, and bottles of water; frozen foods are a
the back. School and party supplies occupy one side of
the store, including a double rack of cards. On the othet
side are home products — plates, containers, cleaning prod-
ucts, utensils and more. The beauty section offers creams,
soaps, shampoos, tooth brushes and the like.

EDT member Rich Larsen commented that he be-
lieves that the store might draw people from outside of
Lamorinda and contribute positively to the Town’s bot-
tom-line, while Chamber of Commerce President Edy
Schwartz noted that the store had joined the Chamber and
she was looking forward to having it become an active
part of the business community.

Many of the residents who voiced opposition to the
Town’s decision to allow Dollar Tree in Moraga chose not
to come to the opening, citing concerns regarding product
safety and a desire to support other types of businesses.

Controlling the Wild Things

.. continued from page AS
Kiwanis President John Haffner, who asked the Moraga
Town Council not long ago to do something about the
turkey issue, recently obtained a depredation permit for
his home from California Department of Fish and Game
Warden Nicole Kozicki.

The permit gives Haffner the authorization to kill the
birds himself; but he thought it more humane to contact
Peter Lacy, a trapper with the U.S. Department of Agri-
culture's Wildlife Services program, who would catch the
large birds. “Pete explained that the turkeys visit our
neighborhood because of the olive trees they feed on,” said
Haffner, “and the pine trees they roost in. He can help in-
dividual homeowners who get a depredation permit, but
not a whole neighborhood, unless a homeowners’ associ-
ation contacts the Department with a permit of its own.”

Lacy’s philosophy is to manage wildlife, not eradi-
cate it. He believes that many problems can be solved
with behavioral change on the part of humans, like re-
moving sources of food.

Haffner could cut down his pines and harvest all his

olives, but he believes that it would not solve the problem
at the neighborhood level; he sent letters to his neighbors
asking for their input. “Some asked me what they could
do to help,” said Haffner. Lacy indicated that trapping at
this time, when there is an ample food supply in the area,
would not be very effective and that he could come back
in November when hungry birds would be more easily
enticed by food left in traps. “I do not see a solution to
the problem yet,” says Haftner, “And right now all the fe-
males are nesting, preparing a new generation of turkeys
for next year.”

Fortunately for Moraga, urbanized wild life has not
reached the level of Cape Town, South Africa, where ba-
boons open windows, refrigerators, and garbage bins in
search of food. And anyone who vacations at Lake Tahoe
knows that the local bears will help themselves to just
about everything — reportedly even wandering into a pop-
ular North Shore restaurant last fall as diners hastily made
their way out the other door. One might hope nobody
teaches Moraga’s turkeys and skunks to do that.





