
Wednesday, November 9, 2011 LAMORINDA WEEKLY             Page:  www.lamorindaweekly.com            925-377-0977 B1

Community 
Thanksgiving Breakfast 

Friday, November 18, 2011
7:00 – 8:30am

Lafayette-Orinda Presbyterian Church (LOPC)
49 Knox Drive, Lafayette

Breakfast and Coffee are provided by Spring Loaf  Catering.
$20.00 per person, $150 Tables of  8  

Begin the holiday season in a significant and meaningful way.

Registration Online at www.lafayettechamber.org 

or call 925-284-7404

Presented by the Lafayette Chamber of  Commerce

This Year’s Key Note Speaker
Congressman George Miller

Featuring Harpist Wendy Tamis

Reservations are required and guaranteed.
Deadline for reservations  is Wednesday, November 16th

Our Holiday Tradition Continues ...
32nd Annual

ADULT DAY PROGRAM
for those with Alzheimer’s or other related dementias

925-254-3465
433 Moraga Way Orinda   www.holyshepherd.org

STIMULATING 
ACTIVITIES
LIVE MUSICAL 
ENTERTAINMENT

GAMES
CRAFTS
EXERCISE
FRIENDSHIP

sewnow! 960 Moraga Rd., Lafayette [1 block S of Mt. Diablo]  (925) 283-7396  info@sewnow.com
www.sewnow.com

Create your own unique and 
special holiday gifts, make an 
heirloom quilt, or learn to sew 
from the very beginning  
2-day and 3-day Camps 
- Holiday Gift Making 
- Holiday Quilting Fun 
- Introduction to Sewing 101
 
The Perfect Holiday Gift: 
A Winter Break Camp! 
  

We also have Adult Workshops

Thanksgiving Week
Kids & Teens Camps

TassaTags: Reclaim Children’s Lives
While Claiming Your Luggage
By Sophie Braccini

Brenda Hepler is not someone

who gets distressed learning

about a global issue but then for-

gets about it and continues to live

unchanged.  When the Lamorinda

resident learned about the sexual

exploitation of children around the

world, she was shocked by the

magnitude of the issue and de-

cided she would do something to

help.

     

Hepler had no special connec-

tions or access to unlimited re-

sources, just her good heart and

ingenuity.  She created TassaTags

– large, handmade luggage identi-

fication labels that people attach to

their luggage proclaiming their

opposition to such abuse.

     

So far, she has sold 8,500 of

them and all proceeds have gone

to the non-profit ECPAT-USA

(End Child Prostitution, Child

Pornography and Trafficking of

Children for Sexual Purposes).

For her, this is just the beginning

of the fight.

     

“It all started in Vienna in

1993 when a friend invited me to

attend a United Nation’s confer-

ence about human rights and I

joined the children’s right group,”

remembers Hepler, “it was the

first time I realized the magnitude

of the problem.”  

     

She learned that an estimated

one to two million children are en-

slaved in the sex trade around the

world, thousands of children are

trafficked into the United States

each year, and 25% of  ‘child sex

tourists’ around the world are from

the US and Canada. “This ‘busi-

ness’ is growing more rapidly than

drug trafficking,” says Hepler.

     

Hepler believes that if tourists

were more aware of what is hap-

pening it could make a difference.

“I was in an airport seeing all of

these black suitcases, and I wanted

to see flowers representing the

children,” she said.  “I started to

talk about it with all my friends

and anyone I encountered.  The

idea of a luggage tag came up dur-

ing these conversations –a symbol

against child slavery, a visible

voice, with the added benefit that

you can spot your luggage more

easily.”  

     

She created the simple draw-

ing herself, “it represents a flower,

for all children, with a fallen petal

for those who suffer, and the fallen

petal also looks like a tear.”  The

tags come in many colors.

     

Hepler says she didn’t have a

clue how to produce the tags.  “I

found The Regina Self-Help Cen-

ter in Nongkhai, Thailand, where

women do weaving and pottery

for a living,” she explains, “all the

tags are made there and the

women are paid a decent wage so

the tags are part of the fair trade

movement.”

     

She also needed to learn about

accounting, legal issues, importing

and distributing.  “I found great

local resources with the Small

Business Administration,” she

said, “I went to all the classes I

could.”  

     

She then contacted non-profits

that are working against the ex-

ploitation of children, seeking a

group to benefit from sales of the

tags.  When she queried ECPAT-

USA, she says, they replied, “Can

you start yesterday?”  

     

“I decided to work with

ECPAT because they have a long

history of action against children’s

sex exploitation in the world,” she

said.  For example, in touristy

areas, they convince hotels to sign

‘the code’, and not turn a blind eye

to what is going on in their prem-

ises. They also work in the United

States so minors who are prosti-

tuted are considered victims, not

criminals.  

     

She gave ECPAT-USA the

trademark on the TassaTags.  “I

work pro-bono,” she says, “this is

a mission for me.  They help with

the distribution and I trust their

work in the field.”

     

Hepler continues to spread the

word about TassaTags using her

knowledge in social media mar-

keting.  “I believe that anyone

traveling internationally should

have such tags on their luggage,”

she says, “they also make great,

thoughtful gifts.”

     

For more information, go to

www.tassatag.org or

www.ecpatusa.org.

Brenda Hepler with a TassaTag on her bag Photo Sophie Braccini

CANETTI’S BOOKSHOP

USED & NEW BOOKS
* OPEN EVERY DAY 9AM - 6:30PM *

THANKS FOR SUPPORTING 
INDEPENDENT BOOKSTORES

925.258.9076

39 MORAGA WAY

ORINDA 94563
(DOWNTOWN AT THE CROSSROADS)

“ORINDA’S HIDDEN GEM”
--DIABLO MAGAZINE




