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Excellent Care
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At All Times...
3645 Mt. Diablo Blvd., Suite D Lafayette

www.excellentcareathome.com

Our mission is to provide personalized care,
help maintain independence and

enhance our client’s quality of life
on a daily basis.

« Fully bonded and insured

« Geriatric care management

« Hourly care

« Live-in care

« Transportation to and from
medical appointments

« Medication reminders

Call to schedule a free assessment and plan care review. 925-284-1213

Blue Ridge Cabinets

Kitchens * Baths ° Custom Cabinetry

Steve Gorman (925) 798-4899
cabdesign@ifn.net

www.blueridgecabinets.com Lic. 810658
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COMPLETE TREE CARE
Proudly serving the East Bay since 1965!
Fully Insured < Certified Arborists < License #655977
(925) 254-7233 < www.treesculpture.com

Providing Insurance and
Financial Services

It's no accident more people trust State Farm.

‘| Mike Rosa, Agent
Insurance Lic. #: OF45583
1042 Country Club Drive, Moraga

925-376-2244
o K & GO STIGIEsYR ﬁ- STATT FARS IS THEREY

P040036 02/04  State Farm Mutual Automobile Insurance Company (Not in NJ), Bloomington, IL

Bay Area

SAD Drainage, Inc.

INC.

Have You Checked Your

Crawlspace Lately?

e French Drains

e Underfloor Drains

e Downspout Systems

e Subdrain Systems

e Sump Pumps

e Retaining Walls

e Pavestone Driveway & Walkways

A General Engineering Contractor
Locally owned and Operated
Contractor LIC # 762208

p Mo

925037729209 (@)

visit our website
www.bayareadrainage.com

Lafayette Filmmaker’s Directorial
Debut a Winner

By Michael Sakoda

Phillip Mayall and his family on the red carpet at the Snake Alley Film Festival in lowa.

€€ ~ Guns Over a Dead Girl,” the

directorial debut of Lafayette
filmmaker Phillip Mayall, took home
the award for Best Action Film at the
Snake Alley Film Festival in Iowa. “I
was genuinely stunned,” said Mayall
about the win. “I wish I had remem-
bered to thank Luis Villalon and
Rachel Steinberg and everyone who
made it a success, but I was so
shocked that all T could really say
was, ‘This is an honor, thank you.’”

Mayall was born and raised in
Urbana-Champaign, III., and that’s
where his desire to work in film was
sparked. “T’ve had this problem with
theater since high school,” he said. T
was doing plays there ... did plays at
the University (of Illinois) during the
summer. We had this community the-
ater called The Depot ... but then I
laid off for about 20 years.”

In the interim, Mayall worked for
the U.S. Postal Service for 28 years,
but the itch was always there. “I think
it was when Beverly Hills Cop III
came along. I was one of the extras
and that kind of refueled my interest
in it, and I started working as an
extra,” he said.

“I'was in a lot of Robin Williams
films and ‘Nash Bridges’... did a
bunch of commercials for Bay Cable
Advertising,” he said. “I did some
voice over stuff — ‘Star Ocean: The
Second Story’ —and when the movie
‘The Game’ came out, I worked in
that enough to become a SAG mem-
ber.”

In 1999, Mayall took a second
job with American Airlines, and took
a step back from his true passion.
“There was an overlap there that lim-
ited my creative window of opportu-
nity,” he said.

But he always found a way. “T did
the 48 Hour Film Festival a couple of
times,” he said. “Then I said one of
those foolish things people say, ‘If we
can do this in 48 hours, imagine what
we can do in three weeks.””

Before his retirement in 2011,
Mayall read a collection of short sto-
ries, and one tickled his fancy. “I
read, ‘8 Guns Over a Dead Girl,” and
thought, ‘This would be a great
movie,”” he said. “So I emailed the
author, Patty Templeton, and sent her
a script, and it went from there.”

Mayall, his cinematographer,
Luis Villalon, and producer, Rachel
Steinberg, shot the movie in six days,
then Mayall embarked on the post-
production. “It took about two and a
half years in post-production,” he
laughed. “Next time, I’'m going to
say, ‘If we can do this in three
years...””

The film also marked the begin-
ning of PhilMFilm, Mayall’s produc-
tion company. “It’s Film-Film, or
Phil M. Film,” he said. “It’s kind of a
play on both.” PhilMFilm was in-
volved with Rebuilding Together San
Francisco in April 2012. “They do a
lot of good work for people who re-
ally need it ... sort of like Habitat for
Humanity,” he said. “They help
doing work for senior centers and
schools, so we went and shot for four
days and made something for them to
put on their website.”

Photos provided

Over the past 25 years Mayall
and his wife, Sharon, also retired
from the Postal Service, have lived,
raised their three children, Sy, Zach
and Katy, and retired in Lafayette.
“My wife really liked the schools
here; that was what drew us to
Lafayette,” said Mayall.

“We did all those growing up
things: Sy was a pitcher, and I was
one of those parents that was always
on the edge of being asked to leave;
Katy played water polo; and all three
of my children did the summer bas-
ketball camp at Saint Mary’s.”

His children are grown now — Sy
lives in Dallas and works for Ameri-
can Airlines, Zach is an auto me-
chanic in Maui, and Katy is an
attorney in New York City — and
Mayall and his wife are enjoying
their retirement, but as always, he has
a creative project in mind.

Mayall has a script, “That Night,”
the story of a 20-year high school re-
union and the culmination of a 20-
year grudge after a bad break up.

“I have had and am having a
good life,” Mayall wrote. “It’s not
been that much different than the way
I imagined it ... that night.”

Lafayette filmmaker Phillip Mayall accepts award for Best Action Film.

Lamorinda Slow Food Event at Moraga

Herb Farm

... continued from page B1

“Making food takes time,” says
Lucas-Alcalay, “and it’s turned into a
burden for a lot of us. But it can be
fun, and when you grow your own
food you get more inspired to cook it,
and it tastes so much better than what
you find at the store.”

Lucas-Alcalay says that she in-
volves her children and that as they
taste what is being prepared their
palates develop. “That’s why I like
herbs so much,” she says. “You can
take the same roasted chicken, but if
you switch the herbs you have a com-
pletely different dish, it’s not compli-

cated, but it takes time.”

The mother of two school age
children comes from a family of
growers; her parents are viticulturists
in the Santa Barbara area. She’s cho-
sen to grow in her own garden to be
able to integrate family and business
life. As far as distribution is con-
cerned, she sells at events, on the web
(hollieshomegrown.com) and in local
farmers’ markets, meaning that
Lucas-Alcalay gets up very early dur-
ing summer months to harvest and
sell herbs of the day at the market.

Besides teas, dried aromatics and

flowers, she makes herbal culinary
salts, herb infused olive oil, herbal
bath salts, healing salves, lip balm and
candles. She is working on a new
concept to pair her family wine and
herbs.

The Slow Food event will be held
from 11a.m. to 1 p.m. July 20 at Hol-
lie’s Homegrown in Moraga and is a
potluck. Participants are asked to
bring one dish for six to seven people
featuring one of their favorite herbs.
The cost of the event is $10; children
under 10 are free. To register, visit
slowfoodeastbay.com.





