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If you have a business brief to share, please contact  
Sophie Braccini at sophie@lamorindaweekly.com

Local Mom Creates Teas for Kids
By Sophie Braccini

Christine Wheeler is a fine addi-
tion to the Lamorinda commu-

nity of entrepreneurs as a whole, and
of ‘mompreneurs’ in particular.  She
recently moved to Lafayette with her
husband and family, bringing with her
a budding business – Drazil, which
makes and distributes healthy teas for

kids.  She has already reached out to
the community and is selling the little
drink boxes at Whole Foods and be-
yond; she is now recruiting and plans
to deepen her roots here.

      
Wheeler is a Wharton business

graduate who has always been inter-
ested in consumer goods and, from a

young age, wanted to start her own
business.  Upon graduation she
worked for General Mills, Procter and
Gamble, and lived in Japan for a year
and a half. There she deepened her
appreciation and knowledge of tea, a
beverage she already enjoyed.  “In
Japan, tea was everywhere. I learned
about all different types of tea and
opened my eyes to its health bene-
fits,” she recalls.

      
Wheeler’s oldest son was suffer-

ing from a motor tic disorder and she
noticed a correlation with some of the
things he ate. “When he had products
like Gatorade that have artificial dyes
in them, his motor tics would get
worse,” she explains.  She eliminated
all of the dyes, colorants, and high
fructose corn syrup.  Looking for
healthy drinks for her kids, she started
thinking about tea.  “It would have to
be caffeine-free and appeal to kids’
taste for sweet,” she says.  She didn’t
want sugar, sweetener or anything ar-
tificial, so she thought about blending
in natural fruit juices.  

      
Finding the right formula took

some time.  The herbal tea she chose
as a base is South African Rooibos
tea, which contains a wide array of
antioxidants – according to
webmed.com, Rooibos tea contains

50 percent more antioxidants than are
found in green tea. She added rose
hips, hibiscus and pomegranate that
offer extra benefits and an interesting
flavor.  The key was to add the right
juices in the right quantity to create a
drink that would be consistently ap-
preciated by young consumers.

      
Right now Drazil targets kids age

2 to early teens.  The blend is 54 per-
cent herbal tea and 46 percent fruit
juice.  The teas are brewed at a co-
packer’s site near Los Angeles.
“They have a 100-page manual they
have to follow to brew our teas,” says
Wheeler, who is protective of her
process.  The teas are mixed with the
fruit juices and packaged in a kid-
friendly juice box because it keeps the
drinks fresh without the use of preser-
vatives. There are four varieties –
Grape Bliss, Yummy Berry, Tropical
Burst, and Punch Passion.

      
Wheeler has drawn on the knowl-

edge acquired over the course of her
career to create her product and brand.
When branding the juice she worked
with a design agency, but the name
Drazil – lizard spelled backwards -
came from the name of a pet lizard
given by a child in Wheeler’s sister-
in-law’s elementary school class.  She
asked Paul Morton, a professional

children’s book illustrator, to create
the graphic.  She started the business
with her own money, made the
rounds of family and friends, and
sought funding from angel investors.
Additional financing will be needed
in the future as the brand expands to
the East Coast. At this time Wheeler
has several distributors – her teas can
be found in select Whole Foods stores
and on Amazon.com.

      
With a new business and young

kids, Wheeler does not have a lot of
time for sleep, but she says that she
can get by on six hours. To keep her
sanity she connects with friends, and
makes it a priority to prepare a big
breakfast for her kids every day and
be there with them in the morning be-
fore the hectic day starts.  “I also have
a large table in the house where I
work and the kids can work also,” she
says.  As the company grows, she will
be recruiting locally for an experi-
enced sales manager.  “We want to
grow, but not too quickly,” she says.
“I've seen too many products fail be-
cause they tried to become too big,
too fast.”

Christine Wheeler presents Drazil – teas for kids. Photo provided
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business briefs
Douglah Designs Opens Second Showroom 
3535 and 3586 Mt. Diablo Blvd., Lafayette 
www.douglahdesigns.com, (925) 284-4560
Leilah Douglah
expands the pres-
ence of her design
company in
Lafayette with a
second location on
Mt. Diablo Boule-
vard.  “Our origi-
nal office is where
people come to
discuss their con-
struction projects,”
said Douglah.
“Our new locale is
a showroom where
clients can find in-
spiration and
choose accessories for their kitchens and bathrooms.” Douglah’s hand-selected
products are modern, elegant and of the best quality.  The new showroom is lo-
cated next to Chico’s, with entrances from the boulevard and La Fiesta Square.  

Moraga Rotary and Chamber of Commerce Employee of the Month

Maria Barragan, a sales clerk and garment presser at Rodger’s Cleaners, was
recently named the Moraga Employee of the Month for October. Barragan has
been the lead customer relations employee for Rodgers Cleaners for almost two
decades. She will receive her award, and gift cards to Safeway and Home/Made
Kitchen Café and Bakery, at the Moraga Rotary luncheon Nov. 19.

News from the Chambers of Commerce 
Lafayette 

Ribbon cutting for Lamorinda Audiology at 5 p.m. on Thursday, Nov. 6, 3744
Mt. Diablo Blvd., Suite 100.
November mixer at 5:30 p.m. on Wednesday, Nov. 12 at Las Trampas, 3460
Lana Lane. 
Ribbon cutting for Rivulet Chiropractic at 5 p.m. on Thursday, Nov. 13, 3732
Mt. Diablo Blvd., Suite 280.
The Chamber of Commerce invites residents to the 36th Annual Community
Thanksgiving Breakfast from 7 to 8:30 a.m. on Friday, Nov. 21, at Our Savior’s
Lutheran Church, 1035 Carol Lane. The breakfast is catered by Dave’s Cuisine
(Chef Dave Krider) with music by harpist Wendy Tamis. This year's keynote
speaker is M.J. Marggraff, author, speaker, and suborbital spaceflight traveler.
An RSVP is required and the cost is $20 per person. Register at www.lafayet-
techamber.org or call (925) 284-7404.

Moraga
Chamber Mixer at 5:30 p.m. on Tuesday, Nov.18, at 5A Rent-A-Space, 455
Moraga Road; this is a multi-host event.

Orinda
Save the date! The 2014 Holiday Mixer is scheduled for Dec. 11.

From left: Frank May, Rotary past president, Maria Barragan, Rodgers Cleaners
owner Hee Lee, and Chamber president Kevin Reneau Photo provided

Adding final touches one day before the opening of the
new Douglah Designs showroom, from left: Leila
Douglah, Lucy Bignan, Stephanie, Anthony Keys.
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CATHI WALKUP
AND THE USUAL SUSPECTS

JAZZ STANDARDS  SWING LATIN
RHYTHMS AND A LITTLE BLUE

Saturday, November 15th
7:00 - 8:30
$20 General
$15 Seniors

SONGS OF WINTER AND THE HOLIDAY SEASON

SHANNA CARLSON

Saturday, December 20th
7:00 - 8:45
$15 General  
$12 Kids/Seniors

Check 
www.lamorindatheatres.com 

for all movie listings




