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New Jet Service Soars into Buchanan Field
By Peggy Spear

Contra Costa County is taking 
off.

	 Quite literally, as a new charter 
jet service is roaring to life at the 
East Bay’s Buchanan Field.
	 JetSuiteX, a new venture from 
private jet company JetSuite, 
launched their first flights from 
Concord to Burbank earlier this 
month, offering round-trips up to 
three times daily, as well as a week-
end jaunt to Las Vegas.
	 “The JetSuite X service pro-
vides an exciting alternative to driv-
ing to Oakland for county residents 
and brings additional commerce to 
Buchanan Airport area businesses,” 
says County Supervisor Candace 
Andersen. “I am delighted to wel-
come the service to Contra Costa 
County”.
	 The value of the service is easy 
to see, says her colleague, Supervi-
sor Karen Mitchoff. The “sched-
uled charters” are a great option 
for business travelers in the county 
who usually would have relied 
on quick trips from Oakland, San 

Francisco or even San Jose air-
ports, fighting rush-hour travel.
	 The planes themselves are re-
furbished American Eagle jets, ac-
cording to Keith Freitas, director of 
airports at Buchanan Field and the 
Byron Airport. They will serve up 
to 30 passengers at a time.
	 The inaugural price will be 
$109 one-way, and go upwards 
to $300 as demand increases, and 
depending on the day of the week 
people need to fly, said Gareth Ed-
mondson-Jones, a spokesperson for 
JetSuiteX.
	 The other advantage of the 
flights is that passengers won’t 
have to endure long TSA screen-
ing lines. “But that doesn’t mean 
the travel is unsafe,” Edmondson-
Jones said. Passengers will still be 
screened to make sure they are not 
on the “No-fly” list, and be checked 
for any explosive devices. There 
will be other security measures in 
place, he said, but was not at lib-
erty to go into detail as to what they 
were.

	 “But rest assured, there will be 
visible and invisible security all 
around,” Edmondson-Jones said.
	 Both Freitas and Edmondson-
Jones downplayed the noise level 
that the jets would create. “We al-
ready have charter jets taking off 
from Buchanan, so it will only be 
about four more flights per day,” 
Freitas said. And Edmondson-
Jones said that the JetSuiteX planes 
were “some of the quietest” out 
there.
	 With the new service,  
JetSuiteX has plans to refurbish 
the old PSA terminal at the airport, 
which was, in essence, a double-
wide modular building, Freitas 
said.
	 The decision to begin service 
from Buchanan was a “no-brainer,” 
Edmondson-Jones said. “There’s a 
sizeable amount of people who fly 
for business between southern Cal-
ifornia and the Bay Area each day, 
and many come from Contra Costa 
County.”
	 He says that the idea came 
from an old Jet Blue model, which 
looked at underused airports in 
urban areas — specifically Long 
Beach and JFK in New York — 
and saw how there were “millions 
of people who lived near these 
airports and didn’t take advantage 
of them because there weren’t ser-
vices they needed.” Jet Blue went 
in and started offering flights and 
in the case of Long Beach, saw a 
huge revitalization. “Jet Blue made 
a go of Long Beach, and JetSuiteX 
wants to do the same thing here.”
	 The weekend trips to Las Vegas 

— which leave Friday and return 
Sunday — are sure to be popular, 
Edmondson-Jones said, as it will 
attract those who want to get away 
for a little fun, as well.
	 Another demographic that Jet-
SuiteX did not take into account are 
college-age kids who want to make 
the jaunt home from Southern Cali-
fornia schools.
	 It makes sense, says Kish Rajan 
of Walnut Creek, the former Direc-
tor for Governor Office of Business 
and Economic Development (GO 
Biz) who currently works with the 
Southern California Leadership 
Council. Not only did he see the 
economic advantages of for both 
Contra Costa and Burbank, but he 
himself will be a frequent traveler 
on the flights several times a week.
	 “Flying into Burbank is so 
much easier,” he said. “LAX is a 
monster. Plus, Buchanan is right 
near my home, so I don’t have to 
fight traffic coming from Oakland 
or San Francisco.”
	 He said that these types of 
scheduled charters are the wave 
of the future. “It’s almost like the 
‘Uber-ization’ of air travel,” he 
said. “We’re repositioning our as-
sets in a new way.”
	 But perhaps the biggest impact 
will be on the economy the East 
Bay, Mitchoff said.
	 “We are much closer to the 
wine country and other attractions 
here at Buchanan,” she said. “It 
makes sense for the tourists who 
want to come and not pay top-
dollar San Francisco prices and can 
enjoy what Contra Costa and the 

surrounding areas offer.” 
	 Lafayette Chamber of Com-
merce President Jay Lifson says it 
may take a while to see the eco-
nomic impact in Lamorinda com-
munities, but that the convenience 
of having a user-friendly airline 
this side of the tunnel is great.  “It’s 
a fantastic option for travelers,” he 
said. 
	 Lori McAdams of Lafayette is 
a recent JetSuiteX user who flew 
to Burbank. She said her trip to 
Concord converted a two-and-one 
half hour trip to the Oakland airport 
into a one-hour trip. McAdams said 
passengers do not go through the 
usual TSA lines, “although they do 
swab your hands.”
	 Her flight had 20 passengers on 
a 30-passenger plane with a pilot 
and a flight attendant, who was also 
training to be a pilot (“a back-up pi-
lot,” McAdams said).  “It was like 
being on your rich friend’s plane!” 
	 It is also a boon for Buchanan 
Field itself, Freitas said. “We do a 
lot to educate the community about 
what we offer here,” he said. “This 
will allow us more visibility, and 
show what gem we have.”
	 It remains to be seen how con-
sumers greet the new service, but 
Edmondson-Jones is positive about 
the response. “We’re in it for the 
long haul,” he said. 
	 For more information, con-
tact Contra Costa Airports, call 
844-Fly-ToUs or visit online at 
www.ContraCostaAirports.org.
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business briefs

Changes Rolling at Orinda 
Motors
	 Change is in the air at Orinda 
Motors. During the last week in 
April, the business consolidated 
the offices of Orinda Motors 
and Express Oil Change & Tire 
Center into one entity. The old 
Express Oil Change & Tire Cen-
ter will be converted into a new 
customer waiting area. Plus, the 
business changed the direction of 
its driveways for improved traf-
fic flow. Beginning May 2, all 
vehicles will enter the driveway 

on the side closest to Orinda Way 
and Camino Sobrante.

Parks Honored as Moraga Em-
ployee of the Month
	 Kim Parks, the Middle School 
Dean at the Saklan School, has 
been named the Moraga Em-
ployee of the Month for April.
	 Parks oversees the Saklan 
Middle School, with 48 students 
and five faculty members and is 
the fastest growing segment of 
the private school. In addition to 
overseeing the curriculum and 
the student community, she also 
is responsible for coordinating 
the student community service 
activities, including the Alameda 
Food Bank, the Monument Crisis 
Center and the San Francisco Bo-
tanical Garden.
	 “Kim is one of the best assets of 
our school,” said Peter Metzger, 
the Saklan Head of School. 
“In addition to her fine work in 
overseeing our middle grades, 

she often gives up many of her 
weekends to take the students on 
community service projects or 
fundraising events. She is a won-
derful educator and role model.”
	  In winning the award, the 
Moraga Rotary and Chamber of 
Commerce will award Parks a 
gift card to Safeway as well as 
a restaurant gift card. Parks will 
be presented with her award and 
gifts at the April 26 Moraga Ro-
tary lunch at Saint Mary’s Col-
lege.

Social Media Workshop: Keep 
Social Media Simple
	 Join the Lafayette Chamber 
of Commerce for its May Social 
Media Workshop: Keep Social 
Media Simple – but Engaging: 
Top 3 Things You Need to Know 
Today, at 8 a.m. on Wednesday, 
May 18 at the Lafayette Library 
and Learning Center. Presented 
by Robin S. Fox, Digital Strate-
gist.
	 This event is free but registra-
tion is requested. Please make 
your reservation by sending an 
email to workshops@lafayette-
chamber.org.

May Mixer 
The Lafayette Chamber of Com-
merce’s monthly mixer will be 
held from 5:30- 7 p.m. at Lace 
& Bustle, located at 3569 Mt. 
Diablo Blvd., Suite E. For more 
information visit the chamber’s 
website at www.lafayettecham-
ber.org.
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ASK HOW YOU CAN LOWER YOUR 
RECURRING ENERGY EXPENSES  
BY UP TO 30%!
Products vary in their energy efficiency, inquire with your Budget Blinds Style Consultant.

<*Applies to selected Signature Series® window treatments by Budget Blinds®. Purchases of $1,000 or more qualify for a rebate of $100, and purchases of $2,500 or more 
qualify for a rebate of $250. Some restrictions may apply. Ask for details. Not valid with any other offers, discounts, or coupons. Valid for a limited time only. Offer good at 
initial time of estimate only. At participating franchises only.> ©2016 Budget Blinds, LLC. All Rights Reserved. Budget Blinds is a trademark of Budget Blinds, LLC. and a Home 
Franchise Concepts Brand. Each franchise independently owned and operated. Franchise opportunities available.

Schedule your FREE In-Home Consultation today!
<000 - 000- 0000> // BudgetBlinds.com

THE MOST EFFICIENT WAY TO BUY WINDOW COVERINGS.  
NOW WITH MORE ENERGY-EFFICIENT SOLUTIONS.

SPRING STYLE EVENT

<GET A REBATE UP TO $250*>
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GET A REBATE UP TO $250*
*Offer good from April 1 to May 31 2016

First Saturday of the month 
Starting May 7th, 2016 

 
 

Time: 9:30am—10:45am 

Please RSVP to  
Simran Parhar 

Come visit us at the  
Moraga Barn 

 
925 Country Club Drive 

Moraga, CA 94556 

Conversation ��Coffee � Treats 

FREE Educational Seminar on Today’s Market Issues 
�� Managing and mitigating stock market risk 
�� Managing your investments 
�� Knowing when to buy and sell 

Telephone: 925.376.7335 
 
Email: Simran@managemarketrisk.com 

Hair Design by Alisa
Specializing in highlights, color, Brazillan
blowouts, special events styles and custom
haircuts!

Alisa Peters
Sison Salon
134 Village Square, Orinda
925-470-7440
dabombhairdresser@yahoo.com

20% Off
your first service 
with Alisa only.




