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For the trend-within-a-trend, even “DIY projects” are more frequently inclu-
sive of a professional Feng Shui analysis so the design budget dollars are spent wise-
ly, save time, save elbow grease and other precious resources in our busy lives. Se-
lecting from the beginning ideal Feng Shui items that are workable, budget-friendly,
readily available and powerfully placed puts you in the happy “commanding posi-
tion” for any of your home remodeling projects.

Of course, trends don’t always fit our lifestyle, tastes or mindsets. One thatIlike
to buck is always changing every last detail to fit the season. Yes to lighter-weight
blankets and throws but keeping some of the yin winter blue pillows maintains just
enough coolness to balance the strong yang Fire Element of the coming summer
months.

Most importantly, experiment and have fun. Remember, if it feels good to
you, most likely you are probably on the right track towards wonderful Feng Shui.
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Michele Duffy, BTB M.ES. is an Orinda resident who, since 1999, |
enjoys creating “Space as Medicine” Feng Shui one space at a time,
as well as hiking in nature, cooking,
and spending time with her family;
Canyon Ranch Feng Shui Master,
International Feng Shui Guild
(IFSG) Red Ribbon Professional.

To schedule a professional 2017 Feng
Shui Consultation, contact Michele
at (520) 647-4887 or send an email
to spaceharmony@gmail.com.

Thanks for helping!

We want to bring you local news,
interesting stories and local advertising.
Please patronize and keep on telling
our advertisers to support this paper.
Encourage others to give it a try.

“We are getting solid response from the ad and it's
supporting our other efforts. Thank you!”
Denise, Mark Bellingham Painting

“Thanks so very much for your help in making our
Shakespeare Summer Conservatories a big hit!”
Janet Magleby, Cal Shakes,

Director of Marketing ¢ Communications
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