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Local artist hopes to inspire creativity in others

Ann Marie Quinn

By Kara Navolio

Believing in what is next for
your life without knowing ex-
actly what that is takes
courage. That’s often what
artists must do. It’s what 32-
year Lafayette resident Ann
Marie Quinn did when she
transitioned from a full-time
career with Wells Fargo to a
life of making art.

Even as a vice president
handling marketing, commu-
nications and branding, Quinn
found time to be creative in
her free time, doing crafts with
her kids, making jewelry and
selling it as a San Francisco
street artist, and starting
Lafayette Elementary School’s
International Night over 15
years ago.

But in 2016 the time was
right for her to take the leap
into a more creative life. She
didn’t know what that would
be, but her mantra for the year
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was “be brave.” She planned a
family trip to Tahoe that sum-
mer, but everyone ended up
having a conflict. So she went
to Michael’s craft store to load
up on supplies and went to
Tahoe alone. She just began to
explore with paint. “I believe
everyone has a creative side,”
said Quinn. “So much of art is
letting it evolve.” And that’s
what she did while in Tahoe ...
just let her art evolve.

Those initial color
swatches, combined with her
background in design, led her
to want to explore other mate-
rials. She was drawn to high
quality handmade paper,
which she began making into
decorative bowls. She made
wooden bracelets, wrapped in
Washi tape. Both are now sold
at Emerson Grace, a store on
Mt. Diablo Boulevard. “I never
thought about selling my art,”
she explained. “It was more
about sharing my joy with

others. When I put myself out
there, hopefully it inspires
others to also.”

As her process evolved she
wondered how she might
combine the beautiful hand-
made papers with paint, and
from that she created her
multi-media paintings. After
working with the owner of
White Barn Home on some
consulting, she was given the
opportunity to sell some of
these framed pieces in the
store on Lafayette Circle.
Ranging in size, all combine
the handmade paper with
swatches of paint seen through
cutout windows offering visu-
ally interesting design. Some
pieces are also available on
her website: amqcreative.com.

But Quinn’s goal has al-
ways been to share her work
in order to inspire others. “I
believe everyone can be cre-
ative. If I inspire other people,
that’s what’s important to me.”

In addition to her art,
Quinn has also taken up other
new ventures since leaving
Wells Fargo. She consults with
small businesses on market-
ing, communications and op-
erations, leveraging her past
experience in the corporate
world. And she recently be-
came a CASA volunteer. CASA
(Court Appointed Special Ad-
vocate) volunteers are trained
to advocate for foster youth in
the court system and to be a
constant adult support during
a youth’s time in the foster
program. “I love having the
balance between volunteering,
consulting and creative work,”
added Quinn.

You can follow her jour-
ney on Instagram at amgcre-
ative and hopefully be in-
spired to explore your own
creative side too.
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Mary H. Smith D.D.S.

A Professional Corporation

Family & Cosmetic Dentistry
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celebrating our
25" anniversary
of making and
maintaining
beautiful smiles.
We always welcome
new patients.

Our office delivers
the highest quality
and service.

Consults are always
complementary.

1 Bates Blvd. Ste. 210, Orinda, 925.254.0824
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DIAMOND PARTNER

JULIE DEL SANTO
TINA FRECHMAN

 DUDUM

REAL ESTATE GROUP

R L b

LAW OFFICE OF
Daniel Horowitz

GOLD PARTNERS

Press

Micole
Tamaya

CowPALE

ASSOCTATES

It's Village. Of Course.

SILVER PARTNERS

Ashley Battersby, Real Estate Broker,
Village Associates

The Bar Method, Walnut Creek

fLO Content Marketing*

Honey Bear Trees

La Fiesta Square

Minuteman
Lafayette

BRONZE PARTNERS

Contra Costa Children’s Dentistry

Danielle Gogo-Gallagher, Graphic Designer*
Heavenly Bistro

Lafayette Academy

Lafayette Orthodontics

Lamorinda Technology, Inc.*

PEWTER PARTNERS

Jennifer Perlmutter Gallery
JP Reed Insurance Agency, Inc.
Kelley Reed Insurance Agency, Inc.
Mark ‘n Mike’s New York Style
Delicatessen / One Market Restaurant
Michelle Holcenberg, Realtor,
Coldwell Banker

RESTAURANT PARTNERS

Bonehead’s Texas BBQ

The Fourth Bore Tap Room & Grill

Locanda Positano

The Rising Loafer Café and Bakery

SF2BAY Pop-Ups: Cuisine of Nepal,
Dumpling Time, and Oren’s Hummus

Tutus Food & Drink

* [n-Kind Donors
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1980-2020
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