Wednesday, September 15, 2021

Letters to the editor

In response to recent hous-
ing coverage

Two recent housing-related
articles in Lamorinda Weekly
present a one-sided narrative
about housing policy, featur-
ing misleading quotes pre-
sented without context or
fact-checking.

One article, “Proponents
for Local Land Use Submit
Initiative to State Attorney
General,” includes inaccurate
information about proposed
housing laws. One quote
from Mayor Candell about SB
10 is objectively false: “In-
stead of a single lot to six
units in SB 9, SB 10 allows
conversion of any lot into 14
units, by right, with no local
review."

To the contrary, SB 10 has
no impact on communities
unless their councils vote to
create an ordinance to up-
zone parcels under the law.
SB 10 empowers local au-
thorities to upzone land at
their own discretion, but
does not automatically up-
zone any land or require any
action be taken. Mayor Can-
dell’s quote implies that the
bill is basically just a stronger

version of SB 9, a law that
would automatically end
single-family zoning with no
local oversight, when SB 10
actually preserves local con-
trol.

The rest of the article re-
volves around standard anti-
development talking points.
As our mayor, Candell ab-
solutely deserves a media
platform, but presenting her
unsubstantiated opinions
without offering any other
perspective or qualification
creates a biased narrative
around housing policy.

Another article, “Down-
town Housing Development
Heats Up In Lafayette,” pre-
sents a similarly one-sided
argument from local anti-
housing group Save
Lafayette, extensively citing
their president, Michael Grif-
fiths, throughout the piece.

Save Lafayette’s perspec-
tive represents an important
part of our community, and
Griffiths raises reasonable
concerns about housing re-
placing business. However,
Griffiths uses reasonable
concerns to justify a funda-
mentalist anti-growth stance.
The only new development
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Griffiths explicitly supports
in his interview is at 100
Lafayette Circle, which is re-
placing a building that
burned down.

In contrast, many mem-
bers of our community sup-
port real growth, whereby we
both allow more housing and
expand commercial space. By
giving Save Lafayette a
unique platform to promote
their agenda, this article told
an incomplete story about
housing in our community.

The Board of Inclusive
Lafayette

Editor’s Note: In the story
“Proponents for local land use
submit initiative to state
attorney general” Lafayette
Mayor Susan Candell’s
comments about SB 10 were in
response to a question about
how she felt state legislation
would affect Lafayette and
were a direct quote. A
clarification regarding this
story and SB 10 was published
in the Sept. 1 issue of
Lamorinda Weekly.
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School safety

This is an accident that could
and should have been pre-
vented.

The City, School and Po-
lice department are not mak-
ing sure that there is safe
passage for the kids going to
and from all of the schools in
Lafayette.

There are a number of
traffic safety precautions that
must be made today.

Flashing caution lights
while school is in session;
proper markings on the
pavement; speed cameras for
tickets; limit speed to 15 mph
while school is in session: in-
stall an island in front of
Lafayette School.

I was on the traffic com-
mission when we had the city
install the light at Moraga
Rd/Moraga Blvd. We were
looking for safe passage after
a citizen was killed while
crossing the street.
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I have walked my grand-
sons across the street and it is
NOT safe. When I was chair
of the Traffic Commission we
were installing Stop signs
throughout Burton Valley and
in the downtown we had res-
idents of Moraga upset. They
wanted quick passage
throughout the city to get on
the freeway. Just ask Lynn
when we made First Street
one way.

I don't care how upset
the commuters get, we MUST
consider safe passage to and
from all of the Lafayette
schools for the students, staff
and parents.

Either the City Council
acts on these safety measures
immediately or it will be time
for the parents to start a re-
call drive to solve these safety
measures.

Jim Peacock
Former Chair Lafayette Traf-
fic Commission
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Outdoor event planning business pairs perfectly with pandemic

restrictions
By Lou Fancher

Childhood pursuits carried
into adult purpose are leading
young people, especially
womern, to pursue entrepre-
neurship, according to indus-
try experts and census-takers
tracking trends in the Ameri-
can workforce in 2021. Re-
flecting that dynamic locally,
Gen-Zers Lucy Holmes-Higgin
of Moraga and Andrea Tom of
Alamo, both age 26, founded in
May of this year Golden Poppy
Collective. The Moraga-based
small business provides event
planning and produces “ele-
vated picnics” and custom
birthday parties that three
months later extend as the
company expands. Celebra-
tions now include weddings,
baby showers, bridal showers,
expanded birthday parties
with catering, anniversaries,
elopements, marriage propos-
als and more.

“There’s individual per-
sonality that comes with
women-owned businesses; we
have our own styles. At Golden
Poppy Collective, I want us to
become known for going
above and beyond,” says
Holmes-Higgin in an inter-
view.

Almost every company
founder will claim the “above
and beyond” position and
when pressed, Holmes-Higgin
concedes the point and digs
deeper to describe the com-
pany’s strengths. “Women and
my generation, we have grit.
We also know our boundaries.
We differentiate the fine line
between work and play. I
struggled with that line at the
beginning, because I've always
loved planning events for my
friends and family. Making it a
viable source of income took
some work. That’s the marker
for my generation. We will
take what we’re passionate
about and monetize it.”

As a young girl growing up
in Alamo and even when play-
ing on her own, a favorite
game was “playing office,” she
recalls. After attending college
and working in corporate
event planning Holmes-Higgin
remembers most highly valu-
ing the interactions with ven-
dors and clients and setting up
the logistics of mid- to large-
scale events. “Being in charge
of all of the details really got
me going. I liked knowing the
exact timelines, coordinating
where and when people must
be in certain places. I thrive on
details.”

At Golden Poppy, Tom is
most active on the creative
planning side: the designs and
color choices involved in floral
displays, tableware, glassware,
decorative pillows, blankets,
tents, lighting and signage
provided. Holmes-Higgin
works with clients on time-
lines, scouts the locations, ex-
plains to customers what to

expect should weather or cir-
cumstances change - last
minute pivots are expected
during the pandemic, but are
true regardless due to Golden
Poppy’s almost exclusively
outdoor venues.

Packages range from $200-
$650, depending on size and
“add ons” such as additional
guests, extra hours or mini
photo sessions. Clients are
given free rein to customize
the basic Picnic, Birthday
Time, Marry Me and other
offerings.

“Our most popular event
is our birthday package,” says
Holmes-Higgin. “We have
games, balloons, and work
with caterers. We can work
with the client’s caterer or we
work with Susie Cakes in
Lafayette. We have a go-to
caterer, Priscilla Esquibel
(Passion for Catering), based
out of Hayward.” Balloon
arrangements she says draw
the most memorable, instanta-
neous reactions — a soon-to-be-
grandmother’s tears of joy at a
baby shower thrown for her
daughter in Sonoma; a virtual
baby shower during the pan-
demic where every guest
shared the same Golden
Poppy-created Zoom back-
ground. “When the woman
who was pregnant saw it was
the shower she wanted but
couldn’t have because of
COVID and said it made her
feel like they were together, it
made me feel my work is
worthwhile.”

Responding to client re-
quests, events have been held
most frequently in San Fran-
cisco’s Golden Gate Park or at
Crissy Fields in the Presidio,
the San Jose Rose Garden and
at Heather Farm Park in Wal-
nut Creek.

“I'would love to do a pic-
nic in Moraga Park. It would
be perfect for a kid’s birthday
party too. The playgrounds at
The Commons are the perfect
setup for Golden Poppy be-
cause it’s local and Lamorinda
parents can arrive easily,” says
Holmes-Higgin.

Golden Poppy has a com-
munity spotlight program that
offers either in-kind donations
or 10% of a month’s sales to
nonprofits and schools. “We’ve
reached out to moms’ groups
to see who might want a dona-
tion to raffle off at fundraisers.
I’d like to do schools but need
to learn how that works. We
don’t have someone for Sep-
tember and October but are
actively looking.”

In the meantime, Holmes-
Higgin and Tom plan to grow
the business at a measured
pace and work with the Lam-
orinda community to become
more active locally, especially
with events for children,
mothers-to-be and families.
For more information, visit
gopocollective.com

Andrea Tom prepares flowers before an event.
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Hours of operation
Mon-Sat 89am -6pm
Office and Yard.

Or call for an
appointment.
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Store It Yourself & Save
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